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Source Category No. Material Issue

Material to 

Mermaid 

Maritime

Score of 

Importance to 

Business 

(10 is high, 1 Is low)

Score of 

Importance to 

Stakeholders

(10 is high, 1 Is low)

SASB/GRI Environment 1 GHG Emissions Yes 10 10

SASB/GRI Environment 2 Energy Management Yes 8 8

SASB/GRI Environment 3 Water & Wastewater Management Yes 10 10

SASB/GRI Environment 4 Waste & Hazardous Materials Management Yes 10 10

SASB/GRI Environment 5 Ecological Impacts Yes 10 10

SASB/Peers Social 6 Product Quality & Safety Yes 9 9

GRI/Peers Social 7 Labor Practices Yes 9 9

SASB/GRI Social 8 Employee Health & Safety Yes 10 10

GRI/Peers Social 9 Employee Engagement, Diversity & Inclusion Yes 8 8

GRI/Peers Governance 10 Data Security Yes 10 10

SASB/GRI Governance 11 Business Ethics Yes 10 10

SASB/GRI Governance 12 Management of the Legal & Regulatory Environment Yes 10 10

SASB Governance 13 Critical Incident Risk Management Yes 10 10
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Environmental Impact
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Environmental Impact

https://www4.unfccc.int/sites/ndcstaging/PublishedDocuments/Thailand%20First/Thailand%20Updated%20NDC.pdf
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Environmental Impact
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Environmental Impact

0 25 50 75 100 125 150

Electronic Waste

Paint and Paint Waste

Wood

Metals

Sludge

Paper

Food Waste

Bilge Water

Soda Lime

Plastic

Waste Oil

Metric Tonnes

2020 2021

0

50

100

150

200

250

300

350

400

450

500

0.0

1.0

2.0

3.0

4.0

5.0

6.0

7.0

8.0

Hazardous Waste Non- hazardous Waste (Rhs)

To
n

n
es

To
n

n
es

Other disposal operations
Landfilling
Incineration (without energy recovery)



Data color order: Complimentary colors:

16

Environmental Impact



Data color order: Complimentary colors:



Data color order: Complimentary colors:

18

Social Impact

Gender Male 100% 100% 76% 78%

Female 0% 0% 24% 22%

Age Group Under 30 0% 0% 42% 39%

30-50 17% 67% 47% 47%

Over 50 83% 33% 11% 14%
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Employee Group Category

Average hours of training that the 

employees have undertaken 

during the reporting year

Percentage of total employees who 

receive a regular performance review 

and career development review during 

the reporting period 

Gender Male 0.40 100%

Female 0.50 100%

Age Group Under 30 0.00 100%

30-50 0.60 100%

Over 50 1.00 100%

45%

1%0%

9%

23%

3%
13%

6%

Thailand Singapore Indonesia Qatar

KSA RSA UAE Other

Male
100%

Board

Male
100%

Executive

88%

12%

Non-Executive

90%

10%

Total
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Social Impact
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Governance



Data color order: Complimentary colors:

27

Governance



Data color order: Complimentary colors:

28

Governance



Data color order: Complimentary colors:



Data color order: Complimentary colors:

30



Data color order: Complimentary colors:

31



Data color order: Complimentary colors:

32



Data color order: Complimentary colors:

33

DISCLAIMER 

©2021 S&P Trucost Limited (“Trucost”), an affiliate of S&P Global Market Intelligence. All rights reserved.

The materials have been prepared solely for informational purposes based upon information generally available to the public and from sources believed to be reliable. No content contained in these materials (including text, 
data, reports, images, photos, graphics, charts, animations, videos, research, valuations, models, software or other applicat ion or output therefrom or any part thereof (“Content”) may be modified, reverse engineered, 
reproduced or distributed in any form or by any means, or stored in a database or retrieval system, without the prior written permission of Trucost or its affiliates (collectively, S&P Global).  S&P Global, its affiliates and their 
licensors do not guarantee the accuracy, completeness, timeliness or availability of the Content. S&P Global, its affiliates and their licensors are not responsible for any errors or omissions, regardless of the cause, for the 
results obtained from the use of the Content. THE CONTENT IS PROVIDED ON AN “AS IS” BASIS. S&P GLOBAL, ITS AFFILIATES AND LICENSORS DISCLAIM ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, 
CONDITIONS, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE ERRORS OR 
DEFECTS, THAT THE CONTENT’S FUNCTIONING WILL BE UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE WITH ANY SOFTWARE OR HARDWARE CONFIGURATION. In no event shall S&P Global, 
its affiliates or their licensors be liable to any party for any direct, indirect, incidental, exemplary, compensatory, punit ive, special or consequential damages, costs, expenses, legal fees, or losses (including, without 
limitation, lost income or lost profits and opportunity costs) in connection with any use of the Content even if advised of the possibility of such damages.

Trucost’s opinions, quotes and credit-related and other analyses are statements of opinion as of the date they are expressed and not statements of fact  or  recommendations to purchase, hold, or sell any securities or to 
make any investment decisions, and do not address the suitability of any security. Trucost assumes no obligation to update the Content following publication in any form or format. The Content should not be relied on and is 
not a substitute for the skill, judgment and experience of the user, its management, employees, advisors and/or clients when making investment and other business decisions. 
S&P Global keeps certain activities of its divisions separate from each other in order to preserve the independence and objectivity of their respective activities. As a result, certain divisions of S&P Global may have 
information that is not available to other S&P Global divisions. S&P Global has established policies and procedures to mainta in the confidentiality of certain non-public information received in connection with each analytical 
process.

S&P Global may receive compensation for its ratings and certain analyses, normally from issuers or underwriters of securities or from obligors. S&P Global reserves the right to disseminate its opinions and analyses. S&P 
Global's public ratings and analyses are made available on its Web sites, www.standardandpoors.com (free of charge) and www.ratingsdirect.com (subscription), and may be distributed through other means, including via 
S&P Global publications and third-party redistributors. Additional information about our ratings fees is available at www.standardandpoors.com/usratingsfees.

http://www.standardandpoors.com/
http://www.ratingsdirect.com/
http://www.standardandpoors.com/usratingsfees

